Public Opinion Survey
on Anti-drug Publicity, 2009

Major Findings

Purpose

This paper presents the major findings of the Public Opinion Survey
on Anti-drug Publicity (the survey) in 2009.

Objective of the survey

2. The main objective of the survey is to gauge public awareness of the
anti-drug messages and Announcements in the Public Interest (APIs) with the
theme “No Drugs, No Nightmares. Not Now, Not Ever” and ““f~u]— » A A]
H - mEihiRt o mMEEEZH A", It also gauges the reach of different
publicity channels.

Survey methodology

3. The survey questionnaire was designed by the Statistics Unit of the
Security Bureau in consultation with Narcotics Division. Data collection and
validation was performed by an outside contractor. Data analysis and report
compilation were undertaken by the Security Bureau.

4. The survey was conducted from 7 to 20 December 2009 mainly during
the time slots between 1:00 pm and 9:30 pm.

Coverage

5. The survey sampled Hong Kong residents aged 11 or above who were
able to speak and communicate in Cantonese or Putonghua and were staying in
households with a domestic telephone line during the survey period.

6. 1,012 persons aged 11 and above were successfully enumerated by
telephone interviews during the period from 7 to 20 December 2009.



7. To better understand the impact of the publicity on various
stakeholders, specific analysis on the following three categories of interviewees
were also performed -

(a) youngsters (i.e. aged from 11 to 20);

(b) high-risk group (i.e. those who knew someone who were drug
abusers or/and who had been offered drugs before); and

(c) parents.

Major findings
Awareness of slogan

8. The overall awareness rate of the theme ‘““fNE]— > NAJH o [0 &
mhE A o Al R 2 ER R was 93%. The awareness rate of the youngsters,
(96%), and the high-risk group, (98%) were higher than the overall rate.

Awareness of four key anti-drug messages

9. The respondents were asked whether they had seen or heard of the
four key anti-drug messages conveyed through various anti-drug publicity
measures and the overall awareness rates were as follow-

(a)  Tackling drug abuse requires concerted efforts by 68%
different sections of the society

(k& 25 & T A\ R T S DU g )

(b)  Drug prevention should start at home 69%
R LIFEZERER)

(c)  Schools should address any drug abuse issues 79%
(ER A I L bt A2 [ 5 P )

(d) Drug abuse is harmful to health 91%
(R EEH BEENEE)

10. For the message on “Uf; 7 & %f B #5235 i 8", the youngsters and
the high-risk group displayed the higher than average awareness rates.
Meanwhile, the parents and the high-risk group showed above average
awareness rate on the message ‘275 T {EFEE% FH 57 £ BI LA™ ; and higher than
normal awareness rate were also found at the youngsters on the message “Zf%

JE I A o] 7 ] L



Penetration rate of anti-drug messages in different media channels

11. The most popular media channels were TV (92%), followed by
newspaper (46%), radio and MTR stations (both 41%), and bus/taxi body
(39%).

12. For all the groups, the penetration rates of advertisement on TV were
highest. However, the second most popular channel was different for different
groups: Internet for the youngsters, radio for the high-risk group and newspaper
for the parents.

Impression on eight APIs

13. The respondents were asked about their impression on the following
eight APIs-

A [AFEEMLEAN2009 (ZEARIELC T HC, )
(A song about a girl nearly died from drug-abusing)

B [AEEALEL 2009 (ZEAR5EL)
(A girl telling her story on almost died from drug-abusing)

C [ 2009 (PLEESE)

(Confession by a girl to her parents for her drug-abusing)

D [A#EEdna 12009 (FAAEHER )
(Drug trafficking lead to jail)

E @i A2009 (208 LIEEEED

(Paying respect to the teachers)

F o [FEmEA2009 (BERA S )
(Don’t trust drug dealers)

G [WEEmSN2009 (FAKE)
(A mother treasuring the time getting along with her
rehabilitated son)

H  [FEihEi 2009 GBIRES)
(Outlook damage from drug-abusing)



14. The overall awareness rates for the eight APIs ranged between 48%
(for API “F”) and 69% (for API “G”).

15. For the youngsters, they had a particular high awareness rate on
API “H” and; for the high-risk group, they were particularly aware of API “C”
which impressed them more than the others.

Perception of whether the APIs can relay key anti-drug messages

16. After being asked to recall the eight APIs, the respondents were also
asked whether the APIs could convey the following key anti-drug messages.
The percentages of respondents affirming reception of the messages were as
follows-

(a) Tackling drug abuse requires concerted efforts by 73%
different sections of the society

(i & 25 o e N\ - R — 5 S U 7 D)

(b) Drug prevention should start at home 75%
(Fr a5 TAEERZ R 5 Rz B i)

(¢) Schools should address any drug abuse issues 66%
CE Rl MR [ PP e rs S 208 B TAEMITE B &
1675 D F I 0 Ry B )

(d) Drug abuse is harmful to health 91%
(e S SIS NaE  HEgHam)
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